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need and hope you find this eBook valuable. Feel free to let us know what else you’re looking 
for! 
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No matter what kind of company you have, you need to be blogging. Even 

if you don't consider yourself a writer or blogger, it's essential because your 

business blog offers another touch point with your customers. It's easy to do 
and there are several good reasons you should do it. 

 

 

Like social media, your blog gives you a chance to connect with your 

customers on a more personal level. While your website is a static page that 

simply tells them about your business, your blog is interactive. It's a way to 

start a dialog where they can leave comments and get to know you better. 

Your blog gives your business a human face. Make sure that you use it that 

way and reply to each comment your readers leave. 

 

 

One of the best things about a business blog is that it gives you an 

opportunity to establish your expertise and build your reputation. You can 

blog about things you know. For example, if you're a law firm, blog about 

simple legal questions people have. If you're a cleaning company, share 

some easy house cleaning tips. Your blog shows your website visitors what 

you know and this engenders trust in your business. 
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Blogging offers a much more effective and lower cost way to promote your 

business than other methods. If you want to place advertisements on other 

sites, this costs a bit of money. Other costly methods don't make the same 

kind of impact that a blog written by you makes. You also get information on 

your target market through their reading behavior and comments. 

 

 

Adding a blog to your static website is a great way to attract traffic from 

search engines. The search engines favor sites that have fresh, updated 

content. If you write just one blog post per week, you'll see more searches 

coming your way, especially if you choose a few good keywords for each 

post. Write two or three blog posts a week and you'll really see your traffic 

climb. 

 

 

Through your blog, you can tell your customers about your products and 

services. Let them know about discounts, special offers, new inventory items 

and offline events that you're participating in. You can also add a feed to 

your social media sites so that every blog you post shows up there as well.  

 

Now, if writing gives you a case of the willies, don't despair. Blogging isn't 

like writing the Great American Novel. Focus on the wants, needs, interests 

and questions of your customers. Write short, conversational posts as if 

you're speaking directly to them. Pick something related to your business 

and share your expertise with them. Your business blog doesn't need to 

reinvent the wheel; it just needs to be helpful and engaging. 
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A business blog offers you an ideal way to communicate with your 

customers. It also attracts new potential customers to your company's 

website. So, how do you get started with your business blog? Here are a few 

things to plan out, before you set pen to paper or finger to keyboard. 

 

 

Before you get started, it's important to define as precisely as possible your 

target audience. Ask yourself these questions: 

 

 Who are you writing to? 

 What do they expect from your blog? 

 How do they like to digest information? 

 How do they see themselves? 

 

Create a profile for your ideal reader. Make an actual individual human being 

and write directly to them. Of course, don't limit yourself; you'll reach 

beyond your target market as well. But if you try to appeal to too broad an 

audience, you’ll end up capturing the attention of no one. 
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Define a clear goal for your blog and make it as specific as possible. It may 

be to simply inform your customers, or to generate traffic for your site. 

Although you may have a few goals, pick one that's the overriding one. Write 

down this goal and make sure you have a way to measure it (for example, a 

certain number of new prospects per week, etc.). Keep it flexible and modify 

it if you need to. 

 

 

The name is a big consideration and it may take some time to think of a 

good one. Brainstorm a big list and narrow it down. Don't just use your 

company's name as the name of the blog. Make it something creative that's 

related to your company. For example, your catering business's blog might 

be called something like, 'Chef's Corner.' It should stand out. Include 

keywords in it if possible. 

 

 

Brainstorm the first four or five categories that you'll blog about. Pick some 

specific areas within your niche that people might be interested in learning 

about. One category can be introducing your products or services, or 

showing customers how they can benefit from them. You should also load up 

your blog with the first few posts before you launch it. Take some of the 

common questions your customers ask and answer them. Turn these 

answers into posts. 

 

 

It always helps to have some high-search keywords in your blog posts. Use 

Google Adword's free Keyword Planner tool for ideas. You don't have to 

spend too much time on keyword research for every post. Just make a list of 

keywords that get a fair number of searches per month and use them 

naturally in your posts. 

https://adwords.google.com/KeywordPlanner
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Decide whether you'll hire a company to do your design and hosting, or 

you'd prefer to do it yourself using WordPress, Blogger or another blog 

platform. Using a platform yourself is the cheap and easy way to go, but 

using a hosting company gives you more flexibility and options. You can 

always start with a free platform and roll your blog over to a hosting 

company later. 

 

 

Set up an initial blogging schedule. It doesn't matter how often you blog as 

long as you do it consistently. For example, add a new post each week. 

Monitor your results and adjust your schedule accordingly. 

 

It's easy to set up a business blog and get it going. When you're writing for 

it, always remember to try and engage your readers. Encourage them to 

comment and take action. Your blog is a two-way communication tool 

between you and your customers. 
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A good blog engages its readers. It encourages them to get actively 

involved. Unlike regular static websites, a blog is a dialog. It's a means of 

communicating for both you and your customers. When you fully engage 

them, this boosts loyalty and keeps them coming back for more. Here are 

some simple ideas to get the interaction going. 

 

 

Hold a contest through your blog and offer a prize to the winner. Make sure 

that you promote your contest on all of your marketing channels including 

social media, your website and your offline materials. The goal is to get as 

much traffic to your blog as possible. Post the rules online and tell them 

about the prize you're offering. 

 

 

Case studies are great because they accomplish so many things at once. 

They attract readers, showcase clients, educate customers, and show off the 

benefits of using your business. A case study gives them concrete 

information they can use and also shows the results that your business gets. 
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Similar to case studies, customer success stories work as testimonials for 

your business. When a customer thanks you or tells you how your business 

helped them, ask them if they'd mind being featured on the blog. If they 

prefer, keep them anonymous. This is a great way to show directly what 

your business can do for people. 

 

 

Lists and checklists are loved by all for a reason. They're easy to read and 

digest. They also get lots of reader comments going, especially if you ask 

them at the end, 'What are some of your ideas?' Top ten lists are always a 

crowd-please, as well as biggest mistakes to avoid. 

 

 

One great strategy is to write blog posts that show people how to use your 

products in creative ways. This not only informs them with new ideas but 

also shows off the benefits and versatility of what you offer. 

 

 

You don't have to write your blog posts. You can also create videos. Videos 

are great because they show rather than just telling. Make videos that teach 

your customers something from your business expertise. Make it fun and 

you'll increase the chances of your video being shared and going viral. 

 

 

Infographics are visual representations of information. They give your 

readers another way to digest the information you offer. You can make your 

own infographic using free online programs, like Piktochart or Canva. Take 

the information you want to convey and make something creative with it. 

http://piktochart.com/
http://canva.com/
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The best business blogs mix it up. Some days they post an infographic; 

other days, they do a video. They might talk about a new product in one 

post and offer a list of simple tips in the next. Vary your blog posts as much 

as possible and keep your eye on traffic analytics. Your stats will tell you 

what works and what doesn't. Keep trying out new ideas to see what sticks 

with your readers. 
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Your business blog is a way to communicate directly with your customers 

on your own terms. It gives you a chance to interact with them, which is 

priceless for building relationships that will last for years. Because you're 

constantly updating your blog, it also offers them up-to-date information on 

your business and your industry. Most importantly, blogging is a form of 

social media and it's designed to get two-way communication going. Here's 

how you can do that with your own business blog. 

 

 

Create a community on your blog where people can share ideas and ask 

questions. There are plugins available that help you do this and one of the 

most popular is Disqus. It turns your blog into its own social media channel. 

Users sign up and all of their comments are integrated. When they leave a 

comment, it has a link to their blog. It also gives them a place to keep track 

of comments they’ve left at other Disqus blogs around the ‘net. 

 

 

One of the best ways to use your blog is for obtaining customer feedback. 

https://disqus.com/
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Come right out and ask by ending your blog posts with a question. Ask them 

something like, 'What do you think about this?' or 'Have you ever 

experienced anything like this?' Another way to get feedback is by doing 

opinion polls. People love to give their opinions and you also get valuable 

information on how they think and feel. 

 

 

Always respond to comments no matter what they say. One of the deadliest 

blog mistakes is ignoring someone who’s taken the time to leave a 

comment. Even if the comment is meaningless, thank them or give them a 

quick reply. Your readers will see this and it will brand you as someone 

friendly and helpful. Get a dialogue going and participate in it.  

 

 

One important use of your business blog is to establish your expertise. Take 

new developments in your industry and other things your readers wouldn't 

know and inform them. In addition to showing your readers that you know 

your industry, it also attracts new prospects that are looking for the 

information you offer. 

 

 

Use your blog to advertise what's new with your business. Showcase your 

products and services. You can also use your blog to offer special deals and 

promotions exclusively to your readers. One word of warning though – don't 

use your blog only for promotion. Slip promotional messages in among your 

more informative and engaging posts. 

 

 

Your business blog gives you the opportunity to broadcast your brand 

message around the world. Use it to tell people what you're all about. The 

great thing is that you're in total control of it. It's a great brand reputation 
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management tool. 

 

When you have a business blog, it's not enough to simply drive online traffic 

to it. You also have to get your offline customers there. In all of your 

communications with customers offline, make sure they know you have a 

blog. Tell them what they can expect to find there and offer an incentive to 

visit and participate. 
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Everybody always tells you that you need a blog for your business. It helps 

you interact with your customers and brands you as an expert in your niche. 

Business blogs also draw more web traffic to your site. But are there any 

reasons why you might not want to have a business blog? There are, and 

you should consider these before you get started. 

 

 

Running a business blog takes time. At a very minimum, you need to be 

posting once a week, and more if possible. For many people, writing even a 

short blog post can be an arduous task. Consistency is key and if you're not 

able to keep it up, this could be a problem. 

 

If you don't have time yourself, delegating and outsourcing are options. 

However, if you run your own business, delegating the task to someone else 

is often out of the question. Outsourcing can work, but it's a whole job unto 

itself, especially if you've never done it before. It also costs money. 
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Before you start blogging, you have to invest some time in making a plan for 

your blog. You need to create your blog or a blog page on your website. 

Without the proper planning and set-up, your blog could become an aimless 

waste of your time. If you don't have the time to get it started, this is 

another good reason to wait until you do. 

 

There are some compelling reasons to start a business blog, but if after 

reading them you still find yourself wondering why you should bother, this is 

a sign that maybe you shouldn't. Your business blog needs to have a clear 

goal in mind in order to keep it focused. If it doesn't, it'll be all over the 

place and could actually harm your image by making you look confused and 

scattered. 

 

 

Finally, a blog on your site may not be useful to your target market. 

Especially if the demographic you target is elderly, conservative or rural, you 

may find little response to your blog. If they don't spend time online or use 

smartphones, it could be a wasted effort. You might be better off investing 

the time and energy into offline marketing that will reach them more easily. 

 

 

One way to find out for sure if blogging is right for your business is to simply 

start one. Give it a trial run and you can see for yourself how it feels and 

whether or not there is any response to it. If you decide to delegate or 

outsource your blogging, a few weeks of doing it yourself is a great help. It 

teaches you exactly what's involved and allows you to better train the people 

who will be doing the blogging for you. 
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Many businesses start blogs without a real plan. After all, it's easy to do 

and you just need to start writing. But actually, there's some serious 

planning involved and one of the major decisions to make is the voice of 

your blog. A good blog needs a clear and consistent voice that is 

communicated on every page. Consistency helps you create a brand and this 

is what builds trust with your customers. 

 

 

What does 'blog voice' mean? It sounds simple but it's made up of a number 

of different elements including personality, beliefs, tone, style, and type of 

content. Some questions to ask include: 

 

 Is your blog going to be strictly factual or opinionated?  

 What values will it speak to?  

 Is the tone going to be casual and friendly or more professional?  

 Are you going to focus on recent news items, write reviews or offer how-

to information? 

 

Personality is an especially important consideration because your blog can't 

be dull and formal. The human aspect has to come through. It needs to be 
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engaging and speak to emotions as well as simply giving the reader 

information. 

 

 

The best way to determine all the elements of your voice is to picture your 

perfect reader. Who do you expect to become a fan of your blog? If you can 

imagine this person clearly, you can write posts to them that resonate 

perfectly. It may take a bit of market research. Find out which demographics 

are important parts of your niche. Find out what they like and dislike. Learn 

about how they feel, what they want out of life, and how they see 

themselves. Some people even draw a physical picture of their ideal reader 

and look at it whenever they write! 

 

 

Now that you've got a clear image of your blog reader in mind, the next step 

is to create an image for your blog that appeals to them. Consider not only 

your reader but also your business's unique selling proposition. The key 

question to ask yourself here is – 'How is my blog different than other 

similar blogs in my industry?' 

 

The answer to this question lies in the specific niche you choose for your 

blog. One of the biggest mistakes bloggers make is trying to be everything 

to everyone. The truth is that no niche is too specific (unless it’s a market of 

one person). You need to carve out a unique place for yourself in the 

blogosphere that will set your blog apart. 

 

 

Finding a voice for your writing is something all writers must do. If you're 

going to blog, you've got to consider yourself a writer, even if you don't have 

the training, experience or writing chops. Take some time to read different 

blogs to see how the voice differs. Some write in a very personal style, some 

are humorous or slightly outrageous, some write posts that are short and to 

the point. Find your own way of writing that you enjoy and that resonates.  
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There’s no question about it - blogging takes time. If you're a solopreneur 

with a daily to-do list as long as your arm, you may feel like you don't have 

the time to update your blog. However, it might be your day's most 

important task, so don't skip it. Here are some tips for taking the blogging 

weight off your shoulders and making blogging what it should be – fun, 

energizing, and creative. 

 

 

Everybody has certain times of the day when they feel more inspired than 

others. For example, you might have your best ideas in the mornings just 

after you wake up. Set aside some time each day during these periods for 

working on blog posts. Strike while the iron is hot. 

 

 

Devote an afternoon or whole day to writing and loading up your blog with 

draft posts. Writing daily can be a chore and you may have days when you 

just don't feel like it, or when other emergencies come up. However, if you 

write a number of posts at one time, when you’re on a roll, you can create 

enough for several days or weeks. Just upload it to your site in draft form. 
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All you have to do is publish whenever you're ready for another post. 

 

 

Any time you get an idea for a post, write it down. It could be when you're 

at work, out walking around somewhere, or even going to sleep at night. 

Start an 'Ideas' file and just keep adding to it. Whenever you're feeling 

uninspired or have writer’s block, refer to this file and pick one that strikes 

your fancy. You might also set aside some time for brainstorming topics. Let 

the ideas fly and don't judge whether they're 'good' or not. An idea you think 

is off-the-wall now may be a winner later.  

 

 

Bookmark some good sites for getting new ideas when you run out. You can 

find interesting ideas absolutely anywhere online, but some of the best 

places include forums, question and answer sites, article directories, social 

media sites, or other blogs. Read what people are talking about. Take each 

question you see asked online and write a blog post that answers it. 

 

 

Hire someone to write your blog posts for you and then edit the work they 

deliver so that it's 'you.' One great way to save money doing this is to hire 

people to write short articles (300 words or less) to use as skeletons that 

you'll flesh out. As you edit, expand on the points they make and add your 

own ideas. This is cheap and it saves you a considerable amount of time. If 

you find a good writer, you can also let them come up with post ideas for 

you. 

 

 

Whenever you don't feel like blogging, stop. If you push it and write when 

you're not feeling inspired, it'll show. You need to give your readers nothing 

less than your best. And if you're feeling uninspired, remember that there 
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are simply days when the writing doesn't flow. Don't beat yourself up about 

it. Just take on some other tasks from your to-do list and move on. 



BUSINESS BLOGGING 
 
 

Y.E.S. Business Series Page 20 www.yourentrepreneurialspirit.com 

 

 

Business blogging is a great way to connect with your customers, bring 

traffic to your site, and promote your business to new prospects. All you 

need to do is write posts on a regular basis. Blog platforms like WordPress 

make it incredibly easy. But before you get started, here are 8 common 

business blogging mistakes that you need to avoid. 

 

 

No matter how valuable the information is that you’re offering, if your site 

looks unprofessional or confusing, nobody will read it. This is also the case if 

it clashes with your target market. For example, you've got a blog on breast 

cancer that's all fun, dramatic colors – design fail! 

 

Take a look at websites and blogs in your niche to get ideas. Look at the 

colors and design features that they employ. Use the type of design that 

your readers will expect to see. 

 

 

Your business blog should accompany your website. It shouldn't be the 

centerpiece. Always keep in mind the purpose of the blog – to draw traffic 
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and to show your expertise in your niche. Don't get carried away and turn 

your entire site into a blog. 

 

 

Lots of business blogs fail because they forget what they're there for and 

stray into irrelevant topics. Stay focused on your goal and your readers. 

Make sure that the voice and message are consistent and that everything 

you write is valuable to your specific customers.  

 

 

While you want to keep your blog relevant to your business, you don't want 

it to be all about you. Put yourself in your readers' shoes. Would you want to 

read a blog that's nothing but self-promotion? Your readers come to you for 

relevant information, tips, advice, news about your industry, and maybe 

even a little entertainment. Don't make it all about yourself. 

 

 

At the end of each blog post should be a clear call to action. Tell them what 

they need to do with the information you've given them. You could outline 

specific action steps that will help them, ask them to sign up for your 

newsletter, or urge them to contact your business about their challenges. 

The call to action could even be as simple as asking them to share the post. 

The last thing you should do is to leave them stranded. 

 

 

When you run a business blog, you need to promote it. You have to use 

every channel available to tell people about what they'll find there. This 

means optimizing it for search engines, announcing new posts on social 

media sites, connecting with other bloggers, and telling offline customers to 

check it out. 
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Your blog is an important part of customer relationship management. Don't 

start it up and then abandon your readers. Make sure that you're committed 

to updating it and keeping it going for the long-term. 

 

 

A blog isn't just a static website. It's a dialogue between you and your 

customers. Comments make it interactive. When your customers leave a 

comment, you should be there to reply. This shows the human side of your 

business. It brands you as a friendly expert and builds trust. 

 

Once you've got your business blog going, you can outsource the writing if 

you don't have enough time to do it yourself. Find a ghostwriter online and 

give them topics to write about. Edit their work so that it keeps a consistent 

tone. Sometimes when you get busy or burned out, it helps to hire someone 

else with fresh ideas. 
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Just because you're a small business doesn't mean you have to blog like 

one. That's the great thing about the Internet – it creates a level playing 

field. Even if you run a business out of your bedroom closet, you can blog 

like a pro. Here are 10 secrets to blogging just like the big guys. 

 

 

Write headlines just like magazines use. Take a look at a magazine and see 

how their headlines grab the attention of the reader. Try to create titles that 

make the reader think, 'Wow, what's this?' 

 

 

The biggest mistake business bloggers make is that they write as if they're 

talking to a suit instead of a real person. Use a conversational tone and write 

just as if you're talking to a friend. Keep paragraphs and sentences short 

and to the point. 

 

 

Don't be stingy. Share your content with everyone everywhere. Rather than 
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just posting it on your blog, put it everywhere you possibly can. Install an 

RSS feed on your social media site. Never feel like you're giving away 

precious nuggets of knowledge with your content. It's this free helpful 

information that's going to get them coming back for more. 

 

 

Encourage readers to share your content and make it easy for them to do 

so. Put Facebook “Like” buttons, Twitter “Tweet This” buttons, Google+ +1 

buttons, Pinterest “Pin it” icons, and any other sharing plugins on your blog 

that you can. Your goal is to get everybody showing your content to their 

friends. This means massive exposure. 

 

 

Your blog doesn't have to be text only. In fact, it shouldn't be. It's easy to 

embed pictures, videos and other multimedia on most types of blogs. Give 

your readers something to look at and something to do in your blog posts.  

 

 

For every blog post, use at least one image. You can either pay for these 

from royalty-free stock image sites, or contact image owners and ask for 

their permission to use their images. Another idea is to create your own 

image (your products, for example). These can then be shared on Pinterest 

for more traffic and links. 

 

 

Lots of people forget that blogging is social media. Its greatest advantage is 

that you can build a network of like-minded bloggers. Link your blog to other 

blogs and visit once in a while to read what they're blogging about. Leave 

comments on their blogs and they'll do the same on yours. 
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Ideally, you want your blog to get comments. It's tough at first, but you can 

get comments by ending your posts with questions like, 'Have you ever 

experienced this? If so, please share.' You can also install the plugin 

Commentluv, which displays your commenter’s latest blog post from their 

own website. This encourages them to comment and gets you traffic. 

 

 

Keep an eye on your blog's analytics so that you know what works and what 

doesn't. Look at traffic sources, visitor behavior, bounce rate, and which 

pages get the most readership in your site. You should also monitor 

comments, clicks, conversions and sign-ups.  

 

 

Your blog isn't a hobby. It's part of your business and it should be treated 

that way. Get into a regular routine of blogging and set aside specific times 

for blog maintenance. Take it seriously and your readers will too. 

 

Wondering what to blog about? Check out online forums, social media sites 

and Q&A sites like Yahoo Answers and search for keywords related to your 

business. You'll see what people are talking about and asking questions 

about. Use these as blog post starters. 

 

https://wordpress.org/plugins/commentluv/
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While a business blog is a great tool for marketing and building 

relationships with customers, it can also provide new revenue streams. It 

can help you to increase your earnings, both directly through the site and in 

more indirect ways. Here are several ways it can do that. 

 

 

You can use your business blog to showcase your products and services, and 

explain to your customers how they can benefit from them. Your customers 

may not necessarily know about everything you offer. 

 

A subtle way to do this is to write general information articles offering tips 

and advice on how to use your products. If you're a developer who creates 

apps for businesses, for example, you can teach them how to design and 

implement their own apps. This gives them information they can use and 

when they're done consuming it, they're already on your site where they can 

order. 

 

 

A blog may be a great way to communicate with your customers, but an 
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email list is even better. With an email list, readers subscribe to receive 

updates and offers from you directly to their email inboxes. You send out 

messages offering helpful tips and news about your business, along with a 

few promotions. Your list is already interested and ready to buy. Whenever 

you make an offer, you'll get sales. 

 

A great way to build your list through your blog is to put an opt-in form on 

the sidebar. This is a form that asks for their name and email address. In 

order to entice them to sign up, offer them something for free, such as an 

instructional guide or a discount on your services.  

 

 

Instead of just blogging about your products to get sales directly through 

your site, you can become an affiliate for products and services your 

customers would like and blog about those as well. For example, you write a 

blog post about a service your customers would enjoy and include your 

affiliate link in your blog post. When they click the link and buy the product, 

you get a commission. 

 

The first step in becoming an affiliate is to join an affiliate network. Then, 

browse the products they offer and find things your customers could use. 

Affiliate networks make it extremely easy to do this. The challenge is to 

know your readers and what they like so that you can choose products 

perfectly suited for them. 

 

 

You can also earn money through ads placed on your blog. This is a classic 

method for monetizing blogs and it still works today. Like the affiliate tactic, 

the key is to place compelling ads that offer things your readers can really 

use.  

 

It’s important to know that advertisers are paying for space on your blog so 

they can get more eyes on their own products. This means is that before you 

can start selling ad slots, you need a large readership and lots of visitors. 
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Traffic is what allows you to charge good money for your blog real estate. 

 

No matter what you plan to do with your business blog, your number one 

priority should always be to provide value to your readers. It’s the 

foundation of any successful blog. If you over-deliver on what people want, 

your blog will achieve its aim of connecting you to your customers and 

building a long-term relationship. 


